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Master's Thesis from the year 2010 in the subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media, grade: 1,3, Berlin School of Economics and
Law, language: English, comment: includes the results of a survey done in Southern China in 2010.,
abstract: China is turning into one of the world's largest, most lucrative food and beverage markets. With
a growing middle class, the demand for premium lifestyle products is constantly increasing. A new
generation of consumers, typically located in urban areas, is emerging, with more disposable income and
a greater awareness and willingness to pay for high quality, often imported products - including wine.
Wine has become "fashionable" as a symbol of social status and this trend is likely to continue. Further,
the health benefits associated with red wine in particular, have convinced some consumers to switch
from traditional Chinese alcoholic beverages to grape wine. Although China traditionally is a rice-wineconsuming country and unlike in many Western countries, grape wine is considered a luxury product,
the grape wine market1 has grown rapidly since its emergence in the mid 1990s, with still wine being
the most lucrative. According to a recent survey, in 2009 the Chinese wine market generated total
revenues of US$ 7,2 billion which constitutes a compound annual growth rate of 5,3% for the period
from 2005 to 20092. As wine consumption in China is closely related to income, there is no end in sight
to this positive trend.

The Origins and Ancient History of Wine
This book links research in wine marketing/management and wine tourism, offering international and
multidisciplinary perspectives. Addressing the evolving nature of the wine tourism industry and market,
the book brings in new research streams and technology advances such as; social media, customer
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empowerment and engagement, co-creation, social / responsible marketing and wine consumption. Each
section includes an introductory chapter written by the editors discussing the aims and the chapters of
the section. Section chapters provide theoretical and research based insights with practical implications,
while every section is also complemented with case studies that further enrich the practice and industry
implications of theory. Researchers will find in this book a holistic analysis of research and cases
relating to the management and marketing of wine tourism businesses and visitors.

Federal Trade Commission Decisions
Contemporary wine marketing practice is changing rapidly due to the intensity of industry competition,
the emergence of numerous media options, and the dynamics of market segments. As new wineries
emerge onto the global stage, both they and the entrenched firms must remain well-informed and
leverage the latest marketing and sales approaches in order to succeed. Contemporary Wine Marketing
and Supply Chain Management intricately weaves academic knowledge, practical insights, and firsthand
wisdom from wine executives around the world. Drawing on over 200 interviews and visits with winery
owners, executives and managers in five countries, industry experts across marketing and supply chain
management examine successful marketing frameworks as they apply to growers, wineries, distributors,
and retailers. Combined with contemporary expertise in brand management, sales, research, social
media, this book explores exciting and effective business practices and offers contemporary marketing
ideas that will help wineries thrive.
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Wine Marketing & Sales, Second edition
How can a small winery possibly compete with the marketing of massive wine companies? How can it
hope to capture the over-stimulated mindshare of the modern consumer? By being strategic. This revised
and updated edition to the bestselling book puts the vast bank of wine marketing knowledge within
reach of industry novices, and fresh, practical, and powerful strategies into the hands of veteran brand
managers and marketing professionals. With 100 pages of new and expanded material, this book
addresses such topics as importing and exporting; logistical management; marketing your tasting room
and wine region as a prime tourist destination; how to generate greater retail sales; and how to grab the
benefits, while avoiding the dangers, of social networking and viral marketing.

Contemporary Wine Studies
Attempting to export wine to the U.S. has long been fraught with difficulty, especially for the smaller
producers. The U.S. wine industry, complicated by confusing regulations and intense internal brand
competition, is also the land of opportunity and home to an adventurous and egalitarian wine consuming
population. But without an understanding of how to effectively enter this complex market, the exporter
often founders and retreats in frustration. This book provides a guide to approaching and attracting an
importer, differentiating terms and regulations which must be understood to prosper, and avenues to
achieving and sustaining attainable sales and distribution goals.
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Wine Marketing and Sales, Third Edition
If it seems like small wine businesses are getting crowded out of a vibrant US wine market by retail
chains, entrenched distributors, and established brands, there's good news for little guys. There's a reason
why these massive companies spend a fortune acting "small." In the new, wired realm of marketing and
customer relations, the qualities that make small businesses distinctive, like personalized service, deep
product knowledge and authentic interest, matter more than ever. Wine marketing consultant Bruce
McGechan answers the question of how to put those built-in attributes in front of all those online
customers with his new book Wine Marketing Online: Discover the secrets that successful wine
businesses use to market their wines online; Learn how to increase your credibility and be seen as an
expert by your local customers; Generate Traffic to your website using Google; Convert that traffic into
sales through fine-tuned content and a positive user shopping experience; Utilize social media to
effectively engage with new and existing customers on your blog, Facebook, and Twitter; Ride the
coming wave of mobile websites, apps, advertising and location based services like Foursquare and
Yelp; Analyze your wine eCommerce software options; 'Finally' turn one-off orders into repeat loyal
customers; and last but not least share your enthusiasm for wine and really enjoy your business. Wine
Marketing Online includes a winery internet marketing and brand plan, wine store internet marketing
plan, wine store financial model and wine competitor and customer research.

From Demon to Darling
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The current US and global wine markets are practically unrecognizable from when the second edition of
this text was published. Wineries can ship directly to their customers in 45 US states. Seventy percent of
Americans are online. Advanced packaging tech can reveal chemical spoilage, verify provenance, and
can even talk (virtually). This new, third edition of the bestselling wine marketing book in the English
language explores these and many more new and surprising features of the modern wine marketing
landscape. Social Media Marketing & Ecommerce Digital Marketing & Wine Delivery Applications
New Trends in Packaging, e.g. Augmented Reality Labeling Sales and Marketing Metrics Complete
Regulatory Compliance Going Mobile with Website Strategies Supply Chain Management The Promise
of Direct-to-Consumer Sales The New Demographics of Wine Consumption & Wine Tourism Wine
Marketing and Sales covers every conceivable aspect of marketing and selling wine, from basic theory
and principles, to the practical application of sales and marketing strategies in the real-world, brandsaturated marketplace. This book puts new and powerful tools into the hands of veteran brand managers
and the vast bank of wine marketing knowledge within reach of the untrained winery owner desperate
for a foothold.

The International Wine Trade
"Kudos to Tyler Colman for this illuminating look at wine's fascinating backstory. This excellent
overview of how important politics is to the taste of the wine in your glass is a new kind of wine book,
essential for every wine lover's bookshelf."—Elin McCoy, author of The Emperor of Wine: The Rise of
Robert M. Parker, Jr. and the Reign of American Taste "In shrewdly examining how politics influences
the production, distribution, and consumption of wine on both sides of the Atlantic, Tyler Colman has
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written a much-needed and long-overdue book. Wine Politics won't necessarily make you a better taster,
but it will unquestionably make you a more enlightened drinker."—Mike Steinberger, wine columnist for
Slate magazine

Oceans of Wine
Examines how the Portuguese Madeira wine trade helped shape transcontinental trade in colonial
America, and subsequently changed economic and social structures in American society.

The Wine Marketing Handbook
Report
Published in association with the Bordeaux College of Business, this groundbreaking book applies
business pedagogy s powerful learning tool to the unique challenges of wine business management.
Within are thirteen cases drawn from the examples of real business success and calamity by an
international group of respected wine business scholars.

Wine Politics
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"An interdisciplinary exploration of the economics of wine, drawing on a variety of academic
literatures"--

The Little Red Book of Wine Law
The Wine Value Chain in China
The purchase and consumption of wine, whether in hospitality environments or domestic settings, has
huge anthropological significance underpinned by a discourse of wine appreciation. It can be seen as a
multi-sensory and symbolically status-rich activity framed by historical, social, cultural and ethical
discourses. This innovative book offers a critical study of wine from social and cultural perspectives.
The field of wine studies spans the spectrum of cultural and technical issues concerning the place of
wine in society from viticulture, vinification, labelling, regulation, marketing, purchasing, storage and its
final consumption. It combines social history and contemporary questions including the notion of terroir,
the nature of protected wine designations, the pricing of wine and the different motivations for buying
and consuming wine. It considers wine as a beverage, as an aesthetic exercise and as a marker of status,
as well as health implications and legal controls. The title offers a timely contribution into the
significance of wine and the role of knowledge, both of which have conceptual and managerial
implications in terms of marketing, promotion, consumption and distribution. By offering a holistic and
innovative understanding of wine and its consumption, it is a must-read for students and scholars in the
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fields of wine and social science.

Successful Wine Marketing
Grape and Wine Biotechnology is a collective volume divided into 21 chapters focused on recent
advances in vine pathology and pests, molecular tools to control them, genetic engineering and
functional analysis, wine biotechnology including molecular techniques to study Saccharomyces and
non-Saccharomyces yeast in enology, new fermentative applications of nonconventional yeasts in wine
fermentation, biological aging on lees and wine stabilization, advanced instrumental techniques to detect
wine origin and frauds, and many other current applications useful for researchers, lecturers, and vine or
wine professionals. The chapters have been written by experts from different universities and research
centers of 13 countries being representative of the knowledge, research, and know-how of many wine
regions worldwide.

The Business of Sustainable Wine
Seminar paper from the year 2004 in the subject Business economics - Business Management, Corporate
Governance, grade: 1,7 (A-), University of Constance (Department of Management), course: Startegic
Management Concepts and Cases, language: English, abstract: The Robert Mondavi Company has been
one of the most innovative high quality winemakers in the US history. However during the last years the
company is facing increasing competition, especially in their main segment - premium wine. The first
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step of this SWOT analyses is an examination of the environment the Robert Mondavi Company is
settled in. Afterwards we will give an overview regarding three internal aspects: resource situation,
strength and weaknesses of the value chain and core competencies. In the third part we will draw the line
using the gained information of the SWOT analyses and the company's current situation to explain the
recent strategies and future prospects. The leading question will be: Is the company's resource allocation
and strategy still adequate to succeed the new challenges and what are possible alternatives?

Wine Tourism Destination Management and Marketing
Wine Marketing Online
The U.S. wine industry is growing rapidly and wine consumption is an increasingly important part of
American culture. American Wine Economics is intended for students of economics, wine professionals,
and general readers who seek to gain a unified and systematic understanding of the economic
organization of the wine trade. The wine industry possesses unique characteristics that make it
interesting to study from an economic perspective. This volume delivers up-to-date information about
complex attributes of wine; grape growing, wine production, and wine distribution activities; wine firms
and consumers; grape and wine markets; and wine globalization. Thornton employs economic principles
to explain how grape growers, wine producers, distributors, retailers, and consumers interact and
influence the wine market. The volume includes a summary of findings and presents insights from the
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growing body of studies related to wine economics. Economic concepts, supplemented by numerous
examples and anecdotes, are used to gain insight into wine firm behavior and the importance of
contractual arrangements in the industry. Thornton also provides a detailed analysis of wine consumer
behavior and what studies reveal about the factors that dictate wine-buying decisions.

How to Import Wine: An Insider’s Guide, Second Edition
The Wine Value Chain in China: Global Dynamics, Marketing and Communication in the
Contemporary Chinese Wine Market presents information on China and its role as a relevant player in
the international wine industry, both as supplier and consumer. The book provides new insights into the
global dynamics of the wine industry, expanding the knowledge of academics, practitioners, and
students on the growing demand for wine in China. Special attention is paid to the supply and demand
changes, their impacts on Western wine supply chains, and new market opportunities. The book
contributes the latest research findings to increase the understanding of the context of wine consumption
in China and the most suitable marketing and communication approaches. The book aims to provide
academics with the most adequate methodological tools to study a novice market, with both conceptual
and empirical chapters included. The book covers a range of topics, including the behavior of Chinese
consumers and their attitudes towards wine, the cultural context of wine in China, the characteristics of
the wine supply chain in China and its development, the impact of China on Western wine supply
chains, wine marketing and communication in China, wine branding in China, including counterfeiting,
wine education in China, the links between wine, food, luxury, and Western products in China, and wine
tourism. Collects and collates research on wine consumer behavior in China Presents an outstanding
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scholarly look at wine marketing studies Offers a whole market perspective that focuses on demand
Provide academics, practitioners, and students with new investigation tools in marketing and
communication that are in-line with the characteristics of this market Draw conclusions relevant to other
emerging markets, detailing why China is different from other such markets

Management and Marketing of Wine Tourism Business
Interstate Alcohol Sales and the 21st Amendment : Hearing Before the Committee
on the Judiciary, United States Senate, One Hundred Sixth Congress, First Session
on March 9, 1999
This volume presents contemporary evidence scientific, archaeological, botanical, textual, and historical
for major revisions in our understanding of winemaking in antiquity. Among the subjects covered are
the domestication of the Vinifera grape, the wine trade, the iconography of ancient wine, and the
analytical and archaeological challenges posed by ancient wines. The essayists argue that wine existed
as long ago as 3500 BC, almost half a millennium earlier than experts believed. Discover named these
findings among the most important in 1991. Featuring the work of 23 internationally known scholars
and writers, the book offers the first wide ranging treatment of wine in the early history of western Asia
and the Mediterranean. Comprehensive and accessible while providing full documentation, it is sure to
serve as a catalyst for future research.
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American Wine Economics
How can a small winery possibly compete with the marketing of massive wine companies? How can it
hope to capture the over-stimulated mindshare of the modern consumer? By being strategic. This revised
and updated edition to the bestselling book puts the vast bank of wine marketing knowledge within
reach of industry novices, and fresh, practical, and powerful strategies into the hands of veteran brand
managers and marketing professionals. With 100 pages of new and expanded material, this book
addresses such topics as importing and exporting; logistical management; marketing your tasting room
and wine region as a prime tourist destination; how to generate greater retail sales; and how to grab the
benefits, while avoiding the dangers, of social networking and viral marketing.

Luxury Wine Marketing
Wine Business Case Studies
Case Studies in Food Retailing and Distribution
This is a practical guide to the specific issues that affect the marketing of wine at an international level.
The author covers theory and the results of research but the focus is on the nuts and bolts of marketing
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based on case studies.

Exporter's Handbook to the US Wine Market
This is the second edition of the definitive analysis of the international wine trade. This new edition
focuses on individual trade flows across the major importing and exporting countries, examines the
increasing role of food retailers in wine selling and looks for the future trends which will shape the
industry in the new millennium. The book begins by examining technical factors in the wine trade giving
rise to differences in pricing and considers how wines' characteristics help to position the final products.
It shows how trends in consumption are changing in different ways in the traditional and Anglo-Saxon
markets and explains the effects of developments in international trade such as the role of trade barriers.
The heart of the book profiles the ten major wine importing countries and considers: Trends in the
consumption of alcoholic drinks Wine market and import patterns The configuration of import and
distribution channels Each country's trade policy with detailed comparisons between them The book
then goes on to consider the wine trade from the exporters point of view and describes: The challenge
posed by New World producers to those based in Western Europe The influence of the previously
planned economies of the former Soviet bloc The role of the EU and the likely effect of further
European integration The influence of tariff schedules and the GATT negotiations This edition will be
essential reading for all wine trade professionals including: wine producers, importers and exporters,
negocients, co-operatives and regional economic development agencies, and wine merchants and
retailers.
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How to Get U.S. Market-ready: Wines and Spirits
"Reflecting America's complicated and often confused cultural identity, laws have long regulated who
can and cannot make, sell, distribute, purchase, and drink wine. Richard Mendelson's compelling legal
history is detailed but never dry because it reveals as much about Americans' attitudes towards
themselves as about their understanding of wine."—Paul Lukacs, author of American Vintage: The Rise
of American Wine and The Great Wines of America "This concise yet well-documented history of how
the wine industry has fared, and ultimately triumphed, through temperance, Prohibition, and convoluted
control systems makes an enjoyable read for any serious oenophile."—Philip J. Cook, author of Paying
the Tab: The Costs and Benefits of Alcohol Control

Wine East
Wine Wars
This Palgrave Handbook offers the first international comparative study into the efficiency of the
industrial organization of the global wine industry. Looking at several important vineyards of the main
wine countries, the contributors analyze differences in implementation and articulation of three key
stages: grape production, wine making and distribution (marketing, selling and logistics). By examining
regulations, organization theory, industry organizational efficiency and vertical integration, up to date
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strategies in the sector are presented and appraised. Which models are most efficient? What are the most
relevant factors for optimal performance? How do reputation and governance impact the industry?
Should different models co-exist within the wine countries for global success? This comprehensive
volume is essential reading for students, researchers and professionals in the wine industry.

Wine Economics
Focusing on personal wine-selling skills, this practical guide explains every element of consultative
wine sales, from understanding the market and the customer to providing excellent customer service.
Based on six decades of combined experience, this manual will be invaluable for all those seeking to
start or enhance a career in wine sales.

Wine Marketing
The bestselling wine marketing book in the English language is fully revised and updated to meet the
newest challenges and opportunities of modern global wine markets. New topics include social media
marketing, sales and marketing metrics, complete regulatory compliance, website strategies and graphic
design, brand strategies, demographic changes, and wine tourism. Wine Marketing and Sales covers
every conceivable aspect of marketing and selling wine, from basic theory and principles, to the
practical application of sales and marketing strategies in the real-world, brand-saturated marketplace.
Written by three of the industry's most respected wine business professionals and educators, this book
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puts new and powerful tools into the hands of veteran brand managers, and the vast bank of wine
marketing knowledge within reach of the untrained winery owner desperate for a foothold.

Entering the Wine Industry in China
This book reflects the work of wine marketing experts as expressed in their presentations to the annual
three-week Wine Marketing Short Course at the University of California, Davis. The course was initially
organized in collaboration with the international wine management curriculum sponsored by the
International Organization for Vines and Wines (OIV). We have been involved in this course since its
inception a decade ago. This book is intended for students in wine marketing and management, enology,
and viticulture who seek to broaden their understanding of the wine sector. It is also intended for those
already working in wine market ing and management who seek new ideas and insights. Finally, this
book should be of general interest to others involved directly or indirectly in the grape and wine sector.
Each chapter was written from the oral presentations of the authors and reflects the spontaneity and
informality of the classroom environment. The writing may lack the "gravitas" of academic material, but
it accurately presents the thinking and conclusions of those who make a living by mar keting wine.
There is some duplication that serves to emphasize important points, and there are several case studies
explaining real-life experiences in the industry. Legal requirements and commercial practices cited by
authors may differ between regions and among institutions familiar to readers. However, the underlying
principles guiding marketing strategies can be applied in different situations, for example, where
supermarket wine sales may be restricted or direct sales prohibited.
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The Palgrave Handbook of Wine Industry Economics
The book provides a holistic approach to wine destination management and marketing by bringing
together wine tourism research with research in wine and destination management. Chapters are
contributed by numerous international authors offering an international and multidisciplinary
perspective. The book combines fresh research approaches with international industry examples and
case studies in the following key topics: understanding demand of wine destinations; New approaches
and practices of wine destination marketing; innovation and design of wine destination experiences and
wine routes; planning and development of wine destinations. The book analyses wine destination
management and marketing issues from the perspectives of the various stakeholders of wine destinations
(e.g. tourists, cellar doors, wine tourism firms, destination managers, wine associations and networks).
The book is equally valuable to researchers and industry professionals alike.

Wine
Writing with wit and verve, Mike Veseth (a.k.a. the Wine Economist) tells the compelling story of the
war between the market trends that are redrawing the world wine map and the terroirists who resist
them. Wine and the wine business are at a critical crossroad today, transformed by three powerful forces.
Veseth begins with the first force, globalization, which is shifting the center of the wine world as global
wine markets provide enthusiasts with a rich but overwhelming array of choices. Two Buck Chuck, the
second force, symbolizes the rise of branded products like the famous Charles Shaw wines sold in
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Trader Joe's stores. Branded corporate wines simplify the worldwide wine market and give buyers the
confidence they need to make choices, but they also threaten to dumb down wine, sacrificing terroir to
achieve marketable McWine reliability. Will globalization and Two Buck Chuck destroy the essence of
wine? Perhaps, but not without a fight, Veseth argues. He counts on "the revenge of the terroirists" to
save wine's soul. But it won't be easy as wine expands to exotic new markets such as China and the very
idea of terroir is attacked by both critics and global climate change. Veseth has "grape expectations" that
globalization, Two Buck Chuck, and the revenge of the terroirists will uncork a favorable future for wine
in an engaging tour-de-force that will appeal to all lovers of wine, whether it be boxed, bagged, or
bottled.

Contemporary Wine Marketing and Supply Chain Management
Wine Sales and Distribution
A textbook and practitioner's guide, written by a leading Professor of Wine Business and a seasoned
luxury wine marketing practitioner. It describes the history and best practices of marketing luxury wine,
and includes case studies of wineries from around the world, as well as new, primary research into the
market size of luxury wine.

Grape and Wine Biotechnology
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Case Studies in Food Retailing and Distribution aims to close the gap between academic researchers and
industry professionals through the presentation of 'real world' scenarios and the application of fieldbased research. The book provides contemporary explorations of food retailing and consumption from
various contexts around the globe. Using a case study lens, successful examples of practice are provided
and areas for further theoretical investigation are offered. Coverage includes: the impact of retail
concentration and the ongoing relevance of independent retailing how social forces impact upon food
retailing and consumption trends in organic food retailing and distribution discussion of how wellbeing
and sustainability have impacted the sector perspectives on the future of food retailing and distribution
This book is a volume in the Consumer Science and Strategic Marketing series. Addresses business
problems in in food retail and distribution Includes pricing and supply chain management Discusses
food retailing in urban and rural settings Covers both global distribution and entry in developing nations
Features real-world case studies that demonstrate what does and does not

Wine Marketing and Sales
Wine regions are attracting increasing numbers of tourists through tours, wine festivals and events, and
winery, restaurant and cellar door experiences. Using a host of case studies from Europe, North
America, South Africa, Australia and New Zealand this book reviews the latest wine tourism research
and management and marketing strategies. The book highlights the lessons learnt for wine, tourism and
related industries and concludes by examining the future of the wine tourism industry.
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Wine Marketing & Sales, Second edition
Modern agriculture is the largest single contributor to global greenhouse gas production, deforestation,
and water consumption. Biodiversity, climate change, energy, soil degradation, and water scarcity are
critical issues. Consumers are increasingly and justifiably concerned about where their food and
beverages come from and whether they are produced in a responsible way, often without an
understanding of how to determine the provenance of the products they consume. Wine is no exception.
In World of Sustainable Wine, internationally recognized expert in environmental sustainability, Sandra
Taylor, offers a new view of how the industry can be an important actor in sustainable agriculture and
provides a unique insight for the consumer on what to look for on supermarket shelves. World of
Sustainable Wine analyzes sustainability trends in wine regions around the world. Drawing on case
studies from a multitude of commodity industries, Taylor gives producers the tools to integrate
sustainability into their winegrowing and marketing, and retailers' procurement managers will learn how
to assess sustainable attributes of wines on offer. Like fair trade cocoa and shade grown coffee, wine
must, sooner or later, meet the powerful demands of social activists and a growing consumer contigent
for ethical and organic products.

SWOT Analysis Robert Mondavi and the Wine Industry
Following on the success of The Little Green Book of Golf Law, this fascinating book takes a look at
how the world of wine, vineyards and wine drinking has intersected with the law. Modeled after a case
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of wine, this book contains 12 chapters each examining a specific topic. The book broadens anyone's
appreciation of the wine industry, and will be a welcome addition to any wine enthusiasts or lawyers
library.
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